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Fintech Users’ Information Privacy Concerns and User Resistance:
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ABSTRACT

Recently, there is a growing interest in Fintech which is a business based on using IT to provide financial services. At the
early stage of diffusion of Fintech, one of the issues raised is the concern for information security. This study examines actual
users’ information privacy concern and user resistance to Fintech services. We also investigates the effects of social influence
and mobile Internet literacy on information privacy concern and user resistance. In particular, this research verifies the interaction
effect between regulatory focus and information privacy concern to influence user resistance. Based on the findings, the results
of this study provide strategic implications for firms which attempt to reduce user resistance to Fintech services and proliferate
Fintech usage.
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Fig. 1. Global mobile payment market prediction
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V. o7 g way that maintains the
person’s own personal values
B0l XXIE Xo| al EXEE and beliefs (i.e.,
4.1 7o =X ol Teen self-regulatory orientation)
B Ao oA AR 7]z ATEL Iz The degree of concerns about
- - - individual information privacy
S} 7 WSS Aolshn 24REEE Baelel
= related to the use of personal
o} T Mg 22 A= Table 1ol A== information in Fintech
o olth. 7t wsel 2AFEEL BurAA 7]
713]%% %26] E‘?‘% %—Z‘—_}ﬂ ‘E‘ od,:fl._o/] }\olﬁo' The degree of
(context)ol] ZAl A=A BE SAHJEES concern for
SA= 74 AR S, Colletip | InfOMMation
5, Auseolsd gae sgeie A 2| Collecing 100
HEHo7 de] AxE 7 3)E Smith et al.(10] much personal
9] Concern for Information Privacy(CFIP) data
Ade Fem Aolssiel wg £ AFelE The degree of
, o for
Smith et al.(10)0] A2kt 7jlgn zzjoln]A] NP
gl 1A Y, & HdAEY A4 Concern | Seconda privacy about
(collection), 224 AH-(secondary use), H®]3] for ry use | SSIne personal
719l A< (unauthorized access), _-_v(error)Oﬂ Informatio mgﬁé?sagg:edfor [4[]5[51]0]
gt dels w5 x23sle] =SA3ES A s n Privacy purposes by
ko o)E 471 A @4Ee] 7z sEAEel & (CFIP) corporations
oz peHEAE aAEAS Fa) HAES 5
ot} The degree of
concern for
ZAZ2HAFE Higgins(11)(52)2] A4 xA 0] Unautho information
g /o gosgen s AT(34)(53)% | privacy about
Axstel ZHFES Bl 2ARPHGFE o access | nE to protect
e e (Semantlc differential scale) HC]—/}_]IB_ access to personal
2 Z2AFHAH53). AA 13 ~T-olA], THe| 24 information
32 AL EA] o] kg Zolx ) 13| ZAHETT=E T :
ol Ao 74 oz =439 ¢ desree ©
o] zAlo] 7ak o2 ZA3l9dr}. concern for
N ) Error 1r.1format10n
Table 1. Definition of Variables privacy about
inaccurate data of
Variable | Operationalized definition Ref. individual
_ The extent to which an ) )
Social individual is influenced by (29)(30) User An adverse ree}ctlon of user
Influence opinions from (51)(54) Resistance | (0 the perceived change (11)(56)
(SOCI) | others(referents) when s/he (URES) relatgd to adol?t.a new
uses a product (service) Fintech service
Mobile | The ability to use an mobile
Internet Internet and mobile (28) 4.2 HO|E =& 4 E=o| EM
Literacy | applications to accomplish
(MINL) practical tasks Saol 4] AAE 7 wd @ A Az 6]
Regulato ivati r oy
o | memotvaiond ronh | iy |k & 7 1 0 4 olgE
, X (52](53) Alo @ MNEZALE AAlslelch Zeo|w Al dwe)
(REGF) person pursues a goal in a © = = M — H
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33 ale] hE Cranor et al.(57)9] dT-olA] Mobile Asset 5 91
olglgk AA| AR} thAFe] TE AAL vl AR} Management ’
A3 old3t 4 glw otow oot EA o=o Mobile'Financia} 10 43
o ~ - o Transaction Security
& 5 olutkw shict. T mald Qedls E8 £ Electronic Money 5 2.1
=, AA, 2Ake] 5o ARl Alge] Frkska gl Others 2 0.9
. B3] Ad = An|2ddA] meld £33 g mapyd Several times 10 43
AAS] 71 AF Fate] adglel weh(3), & o a day
Several times 83 356
TollA = BafdeAe] Az Au|~F %u‘i’i o a week -
2 23z 5 = = :
TF A2 85t} gt} o] 2 Y, AvtEE o Frequency Several t;}r?es 108 | 46.6
'g‘;q' % F—H]‘OEJ e = HH] 25 AA| O]%éﬁ 27 of Service 3 a m(ljr;i
< _ everal times
o] gl= AF8AE A} YARLE A5} Usage per 3 months 25 | 10.7
B AfzAl A4 A A= *‘]H]/\"ﬂ gt oA Several times ] 0.4
2 o]4 Ago] gl M.uki} 2 109e fAlo® per 6 mopths )
AegEe] A4 2AHE A6 Ay s A several ames | 6 | 26
Asjsiet. el HAES Fo AF FEE nskdl
I AZA F 20159 849 174 ~ 84 244 ¥ V. HO|E BA o A3}
B AEEAE AN ARe AR AE J1%
(www.hrc.co.kr)& Edl AAsgon, < 7uke] 5.1 EYCT A=
el AR Byon SAHAT A 8RS
P SIste], AR APhEE ol8A) oz 2 AT 34 250 e Az 9
A 1A 2E R F oA ﬁP"é sk SR LIESE, 4 SPSS v.18% Ba wAAH 29184
4 AR AR2 24 Je3S 3ot AA 3139 (Exploratory Factor Analysis: EFA)S 43
91 BE 2% F 20 GH9E B, A5A0%  seln) AUFEULORE T4 LS 1HHY
3379 frask A o]4x} dolert A=At I el A (varimax) #We] whE 2 wE)A wka
Xu“ﬂ E2e] 54¢ Table 2.9 2}, & AHSTh EFA 58 Asbeld, 248550]

Table 2. Sample Characteristics
Category No. %
Male 117 | 50.2
Gender Female 116 | 49.8
20-29 72 30.9
Age (years) 30-39 67 28.8
40-49 53 22.7
Above 50 41 17.6
High school 22 9.4
Education Undergraduate 38 16.3
University graduate | 145 | 62.2
Graduate school 28 12.0
Employee 102 | 43.8
Public official 12 5.2
The profession 23 9.9
Job Commerce 18 7.7
Student 44 18.9
Homemaker 21 9.0
Others 13 5.6
Fintech Mobile Transfer 123 | 52.8
Service Mobile Payment 88 37.8

A= ( factor loading) 7}
o] ;ix%z‘rl%q_ A5k B} <o
11191'6}"3\‘% 7H¢ﬂ2éiﬂl |2

F VN @] olo] sgsie]

EFA $3& B3l Arzele|A <
w2l 7+ 29 (dimension)E°] A2 tfE 29E
2 EoEEA A 2 A3 Stewart and
Segars(4)] dellA A5 A 7o) 4714 &
WEo] BT /A g9lew HalEy] Bl o
ZHo] 3ol 89lo g Fol= Zo] el
, B AT dolee A, MdAR FA ot
e o} x| def (Nl R oA Al v]E 7}
AT, oF g deh)E EEEe] F 2709
89leg AHrzelo|wA] defrl FEEQE o=
1ol QAFellA, AHEAES
NAA R gt F23 A8t 4 (collection)
f+#]32] (maintenance: 3 ]9l vz 37}
2 EZEo] old dg®)E FEE & ol T

doo® N T

Stewart and Segars(4
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% 2 AT AR
zelo|w A g8 E 27FA] 8 (+3:IPCO, A3t
< z133pch
gk FeletdA
(convergent validity)=} et
(discriminant  validity)S #3=3p7] i8]
PLS(Partial Least Square: A A5H)E o]
3] el 2l H“(Conﬁrmatory Factor
Analysis: CFA)S F-3319ict. PLS= W49 ¥
SAL 2= 2] wdil w4 ﬂig} Ay

< Yele 72 28S A 249 9l F
7@% ZHA 2 Jeb(59). £ dFelA+= Smart PLS
v.3.2.1& ARg-sto] dHlolelE A skadet.

CFAE 53 e A 7334' e
559 ﬁﬂd‘ﬁ—r"ﬂ e ®
0.6(60) ®r} =F Z
MINL1¢] Azix 32 0.58% O 6°ﬂ :“}3]'&
43, HdEARE3 (Average  Variance
Extracted: AVE)-> 7]&x¢l 0.5(59) X} 2%
2 AL sl =3k, g AlFA A5
(Composite Reliability: CR) EAeuy
Cronbach's Alpha #e] 715%+el 0.7(59) xHrh
nE 2 s ﬂ‘"?‘f}“‘?} meld ZE 29le] =3
gogo] 71EA FgslER, a3 o] R
S "Jﬁ}‘}i‘?}(Table 3 2z,

et A A, 4 el JdeiEE
el AFgZ(squared root of AVE) gle] of&
Feke] 4 i&*ﬂ—r correlation) & Mo} BF A3
(61]), & s3] AAS o] BF 0.
= ‘/‘rE}‘Jr selddo]l gryEs  Felskic
(Table 4. #x).

Nl

Table 3. Results of Convergent Validity Testing

Variable | Ttem S'igdl AVE | CR |Alpha
SocIl | 0.77
soci2 | 0.85

SOCI [ soci3 | 082 0.64 | 0.90 | 0.86
SOCI4 | 0.70
SoCI5 | 0.84
MINLI | 0.58
MINL2 | 0.70

MINL 0.59 | 0.85 | 0.80
MINL3 | 0.88
MINLA | 0.87

RFGF1 | 0.89
RFGF | RFGF2 | 0.72 | 0.57 | 0.80 | 0.71
RFGF3 | 0.63
IPCO1 0.86
IPCO2 | 0.84
IPCO Pco3 | 093 0.79 | 0.95 | 0.91
IPCO4 | 0.93
IPMA1 | 0.86
IPMA2 | 0.89
IPMA3 | 0.85
IPMA4 | 0.91
IPMA5 | 0.89
[PMA PMAG | 0.89 0.75 | 0.97 | 0.96
IPMAT | 0.87
IPMA8 | 0.87
[PMA9 | 0.81
IPMA10 | 0.82
URES1 | 0.78
URES2 | 0.95
URES | URES3 | 0.88 | 0.79 | 0.95 | 0.93
URES4 | 0.91
URES5 | 0.91

Table 4. Correlation Matrix

Variable |MINL|URES| SOCI |IPMA | IPCO |[REGF

MINL | 0.77

URES [-0.30| 0.89

SOCI | 0.32 1-0.10] 0.80

IPMA | 0.27 |-0.09| 0.19 | 0.87

IPCO | 0.26 |-0.06| 0.14 | 0.69 | 0.89

REGF | 0.10 | 0.08 | 0.03 | 0.17 | 0.11 | 0.76

* The leading diagonal shows the squared root
of the AVE of each construct

5.2 7id A5 Znt

2 AFeld= A7 2d 2 MdS A3 4
3, T2 A 29 (Structural Equation
Modeling: SEM) 714S AHesle o
PLS(Partial Least Squares)E °]$3lo +4

stgich. PLSe W+

9] ﬁig}, ArES el

% o ol wlwd A

o]
= L AR
o] RES EMx %XL % mde] dwxe

r

g 61)(62). 2 AFelAM=
15 A3t 7V < A3
Fig.3.dll #AA=e] 9lc},
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Regulatory Focus Table 5. Results of Hypotheses Testing
Concern for
Information Privacy ::;‘ (((_30235;1*) om0 Path
Social Influence [mO12 ' Hypothesis Coeffici| t-value | Outcome
: — T2 o) User Resistance ent
Dz 02 I T SOCI — IPCO| 0.068 | 0.923
5 Hl-zm(@/ b Supported
N v—— - - SOCT — IPMA| 0.117 | 1.693*
i L MINL — IPCO| 0.234 |3.282***
] Was) ] . Supported
H MINL — IPMA| 0.232 |3.323"**
Control Variables:
(%p< oo;, f“:p < 0.01”, % p < 0,001, ) Fr;ﬁﬂ:n‘fyF;?‘se;hvii?ﬁf:'ge, IPCO — URES| 0.053 0.503 Not
ns: not significant, c: collection, m: maintenance Gender, Agev Education, Job —
1%1\@8 -0.08 | 0.81 |supported
Fig. 3. Results of the Structural Model Testing
REEFU}ES;CO 0.254 | 2.02*
W A A3 AElA % Amrt AHzete] SEGF X IPVA Supported
B Al Ao ke Fojd], B3] MR $x|T L URps | 0301 ]2.411%
o Zwd o 9Re T Aoz wAHY oot ured ooor | o | et
(HI-1 A, =5, muiel eyl $4 58% 4 | 7" |supported
naeloln)A] defe] folah dFE vHE Ao VINEST | -0.321 |4.645 |Supported
$A=R(HI-2 ). S3l, wopd Qe 24 : - . .
Lo gumeloln|A] el o7hA] 2w = )<l (*:p<0.05: **:p(0.01: ***:p(0.001 in one-tailed)
A AT SR S we fo@ dge F o =
Aoz et 2=
&, ARt Zhl"" ek 7k S Al = 2 Aol x e A= An 29 o] AFe] 9l
wolel el B o] AA Aol ol dres amel ole A% w4
AL Folom (H A, A8 3% et A - oﬂ s n;La}oww s Ea02 Amuo)
. _ . - ° = ER
Ak Aol feldk JFL vIAA gkskeh(H4 ] A
T - - = 1 o’é‘ T o™
7). AR Zzloln| Al —Ou H= 7R = Ui(‘l-‘;iz - 4.2 Golom AEA o5 Awsl mupel Ay e =
#2)) 2F A Aol APAoR Fola dBE duele A=sslel E6] 2 a7 Al
- R 3 v > d o= wmoeorm-T. W°, — =
ES _%SL AR FA=EAG(H2 7174, o, 3_1_@& fale] 2AzARE Anmelolw A el
At Armelola  deisle  AEAE e Bas Aedos Az
(interaction effect)o] AR&A} #|3}ell F-2J3F o Oo_-rLg] ioa;;@} o]5 &3 ArPHE A
5_01:_% = 7qoi 1,].5].’%—];]_ H3 ZHFJJ é }_Xé}_;g D}‘-——quq— 7::—]1—1— = 2 o U o= 7o
el =AW (moderator) 24 A sfed, A A Uﬂi‘;a];ohﬂ]x] Aol ojgk 38k gel A
waejol ) gelst AHaA} AR el WAE o) 3 ek GlEldl BE S| S8cE u
- R <Hr= U = o =T =
‘6‘]’7‘“ —5}‘E 7}\]_.0 = %ﬁﬂ%q— _,_E]_O]]:H/(] oée (7 0]2:5!_ " .
oo

F7H R FAWSY oy A
FAEA (One-way  ANOVA)S-
ANOVA Zz} A o=y wsp3d 24
niFoll ] AREAE A gle] wlx]= gk folgt 2o
7h A okokeh gk, Aelm AR (2t
52, Bk A, 7leh), Muls AR BEE AR
2L Aol zpolE FAgE Ao E o8t o)z}t
el A st

7hd 2] AAl W42 Table 5.0 AHzl=o]
Tt

tlo
do,
=
1o
e,

o
o
o
8
o

vehgte}
¥ A%

A&}

4

o
I _|Zi NS
<

S

Lo oft p e Lo @l
o — & o

. ALEA o3k

& 4 9l AL,

oo} vk AsrEel Wbt B8l AAgne] &

ol= 7Hele] muial ¢ S
A setolul Aol Bt A3} F04
71 wiEel] ol H& wAE

on Wgsud s SA7 8t AR
H A= 0 —/’\—

22344 AHe, e A 2R

o] F7bell ®r} folF AE

Aol gk

2] E =

P mh s

E RN
79 e



220 AY= Abgel He guseiolulA] st o181t Agtel i A7 2AZBYGE A5AE 53 9B

A SHelA Fx Ao o frolsl 243
T Slrhe Aol &, oW Auls Saprt 2 Fo)
ol e EA clEA MIARE IR

AgsHeR], wlabe w2l BE el
& 4 oleA, ANAHR LF7E A el A

g 9 AmE P olse] Aulsel o BB
591 A Akl <ol € 39 £ sleke Aol
o wel AR el U 9 ARe o
AREEe] 97t 7} mek A7) Al Bt 7]

Folvh Aol Wl o e W 5 9leh
A, AHeA Asbel U@ 999 A% A% w
dlel Qlelyl B4 o] ¥&4E A4 Aol
ol W] dhehtel. mulel Qe 24 59
o, el QEYE Ea FEAE faAT 20y
ek AT

AR, Arzeteln| Al el xHxgATe] A}
Sago] A Al F GFE F= dlow
e Al felde
@ e Al g gy wE
£3), Auselolud] el w50
ol ﬂ%f‘ﬂ 03%1:830] Okr;aour %4

=

[e3
o,
z
4
il
=2
=

Rl

oA Ve,

= 481 A

r
4>
_lN
ru°*‘
f'.:
=
>
x|
odh
=

z2d

N h«
o?L’
i)
o

2T :{0
o

effect)7} AH-8-2 ?ﬂﬂ% %ﬂ*]ﬂ%ﬂ] frolg 3

o
= Tk @, =AY F o] w2

K
5 3
o
mli
v
ox}l

AR AR el gl AP 7= e 44
S Aol Hg Gl vE & Sik AL AR
of that NIAR $A2 An2 3 AR (Zhd =
A)ellA BE wol s}, ojuf Al S
= MIAE A ARARR stelg AHa Aula
o g FAH -l AelE sl AlAA 5 sle
o, o] F AEHoR ofofzl= /fA R $AlE H
3 M)A ARGl HdE A7 FAel dFdE vA
slet. =3h Al disiMe AR AAl 714 el
o3 A= PR A AHE Tow Alstn
olell W3k el & =]l o 9/ BHE =+ 7] A

ol olefd FAA Qo] AR AF FTER o]
A gle el wrh oot 3ol A A4
SRR Wk BE 5 woko] AEE Aol
Aol =2 Aot =2 AR A A7t 4%
gog nhd Agels, AR AF Skl A
dEgHol o FAshA deht o Rl 2=
siet. wbd, NI frAels HelAd R '
A olFel Az Al 7ol AR A E dvhd
é sh=Alell w3k 7/&-‘?&/‘1 AHEAREo] ol & AHAH

o7 FelsAvt AdA o AYsr] Bk 7]4e]
olg & ‘3}” Aol fHoH gt %EW 7””“’& 7

Hekalart dofutx| %}'l‘-_; ‘LL ;ué-;ﬂ HLﬂi 2
of A= Az /K}.Q.»g]_z] %t A
S I

w716, Alguel BE fAnswelt 4 gow
SHe Az o] Welq 23]l Auls Aol
@ A 45 12 Qo 5 ol

o]

£ Nowak and Phelps(63]2] A X Zalo]n
Al 3 oM, ARSA] 914 (awareness of
information collection) = A B AL
(information usage)o®@ TFi3le] EA3 A}
F+21F W8 weltd, Nowak and Phelps(63)9]
AFo A ARFA L 9lALe 29 AR LAl ik
ARSALY] Q1A o H-2A . ARSAA) Rl AR
Yol AW S AA3HA FHACE 33t

o

~ [e)

S L= T

otk e 2mabr} QlAlshd Zeolw Al digh
defe Folme Ao el A ALg
AL ANARE FEAA R A ofFRA,

ZH|AE] QAR $A1E B AFEEW L)
2ke] ZebolwlA] delr} Fastaed(63), B AT
o] Az ol#d V1€ A Al dWAdEsiria



A B H 583 =7A

249

upeba 3% JEXM & Ao =S MR
A 4 (@A) Wt e @ dele
Hl 2 M)z Bg $Ael gabrcs ga]eq A}
& ARe dae FAA 2tE AL M

© AL T e A 8RS
1% AP FFE 1AL

Foma, A= Aplz A st e A
AAQ A F % ol

_g_o]g /\1.&;(—] oz H/H

AR

AR, mrted A ARE o] Ee Akl 4
3, Auelolw Ao ek Be] 3 AHgA A%
of Wl viehdeh, whebd AH Auls AiAE
&, maked JEY 2 mujel 7% A gl g
AAEE e Au2E ARG Gl A8 5
ES 153 7 Elleha A g E BeA o
]_

= AR ol ATE Zallol & Aol ¢
ol 4 w3k whe} zFo] ARgAte] mupel lEl 28
8 el we FHdeR <l zefolwa]
E7b ol g qlenz Eejoln|A iiﬂ* A
ol 8At EHFE A & A AReTute
Alggom F7b w1 o5k <lEl ﬂ%t
= A AFRER dlolE 2225 BEd 5 ok
afjof ghr(45])(46)

=A, el ARlzel] W3k AR AFE A
R R EENEC = LR EE R
$EH 02 FHSH o] FRa} B AT
Sjsb, el 2elz Aol B AL
37k RG] TR Asksle] AalA JF o
A48 % oleh Ram(11) o4 A8 A7% 7
o2 x|l Hdglo] AlFA 9o} Alg]A ¢
P Aol vlzrlte & B3 AFIAIA 4
7} SAAFE Zolid] Aol slode) @
As} o] Melz Auls FHike] 7] Al Gl
39, 2AA AFA E WAo] WS Faslrh

O

)

R I = A L] B ot bl i N B R R i el
242 AMAA TS wdel| HRFF 4 9= Al A

AL vlelsh, ol el el Ao A
= Az R FHAQ AR BS99
£ sjof e,

A, e A Auls AR Hele] 22
A IR Aol digh ol Aol AFd A
- AR8AL A o] ol e Aol AR & SE
Ao} dr}. 5o], BHLE T AR E
Ssta Ak e, Bk 7leel] el W

(2016. 2) 221
A PR P AEAZ SolF Al
Aol H7]E =i A3 doA RAel Ay
2T 4 oleh w3k, Adz AR AR F
A2 5 v 2 & ASols MR R el
3k delzh A WA ow Agdto v A=
ARGl gk A

Bog, B T g shx @ARe] EAlai),
AR, B ATl Ad= A A s
ez AuselolmA] elg FA o 3 wul

X
)
Y
2
oX,
o
>
>
R
R

>
>~
>
RO
o
ofo

N
-
2

o, !
N2
oﬁi

Zo] ¥
e S oA 74émx} shale.
Az Bl QA7 A Aole 2 Q7 An 5
besjol 27l HEAE AT 4 91 Aol
S 7 R ontex)ol wef & 47 2
£ o) thelg 25 948 Zlole).

B 97 AL 184 Al I E
ek Auzelol A gelel Aaete £}
24 537} b efstent, A zelol
ded7} AF&Al A 3lel RAAA Sl o3 (F &)L 1)
AR e Aoz BAHLE S F Bk fo

S s
o

e
£

fu

= oy =

°

I

i

)

=
2
2
D=3

;'L
03‘.1
o,

ol

(

o

ﬂﬂﬂllo-hl'oﬁlmoto._ﬂ,ﬁrgo

r—"éﬂ

B g 2

™
)

a7 edskort 24wl fol@ 73% °l°ﬂ i
frefrld Aztz e S 9leh64)(65). A o]
Ha A5 ohe 2ue) #o] HL F 3l°“i
FF ATl o)E WS 2t Aol dis) FhHel
¥A3} 3] B esic}

AR, B QATAE A ABls ALge] B4
Aoz gkE7] oAl A AR, Anls Abgel
dat ARE Hasgonn ARAom Auls 44
& 2 4 sl et At 9 e
SEERE PR AR PO S
Begel el + DL Aolch. Webd BE AT
A A S Folol el Az REE
A% A Zoel dd AFE o B WAD
A77} 7P @ eleh,



222

Aelz gl g ueloln A Qelsh ol g4 Adel that A7 AZANY) AEAE B3} 03

References

Gil Jinse, Hyun Gyungmin, Park Jongil,
Kim Sungjin and Park Jangbae, Why now
Fintech. Connecting Lab, Miraebook,
Aug. 2015.

Yoon Jong Moon, “The requirement of val-
ue creation of fintech and implication,”
The credit finance research institute,
Research Report, Jan. 2015.

Kim Gyusoo and Lee Slgi, 2014 Survey
of using behavior in means of payment,”
The Bank of korea, Jan. 2015.
Stewart, K. and Segars, A.H., "An empiri-
cal examination of the concern for in-
formation privacy instrument,”
Information Systems Research, vol. 13,
no. 1, pp. 36-49, Mar. 2002.

AD.,

"Internet privacy and security: An exami-

Miyazaki, and Fernandez, A.,
nation of online retailer disclosures,”
Journal of Public Policy & Marketing, vol.
19, no. 1, pp. 54-61, Spring, 2000.
UCLA Center for Communication Policy,
The UCLA Internet report: Surveying the
digital future, 2000.
Park Jeonggook,
formation privacy,” Korea Information

"Fintech and in-

Science Society Review, pp.23-32, Jun.
2015.

Culnan, M.J., "How did they get my
name?: An exploratory investigation of
consumer attitudes toward secondary in-
formationuse,” MIS Quarterly, vol. 17,
no. 2, pp.341-363, Sep. 1993.

Jung Joonho and Kim Jeongsook,
"Service development and security issues
in fintech,” Journal of Multimedia
Information System, 10(1), pp.9-15, Mar.
2015.

Smith, H.J., Milberg, J.S., and Burke,
S.J., “Information privacy : Measuring
individuals’ concerns about organiza-
tional practices,” MIS Quarterly, vol. 20,

(11)

(13)

(18]

no. 2, pp. 167-196, Jun. 1996.

Ram, S., "A model of innovation resist-
ance,” Advances in Consumer Research,
vol. 14, pp. 208-212, 1987.

Higgins, E.T.., "‘Beyond pleasure and
pain,” American Psychologist, vol. 52, pp.
1280-1300, Dec. 1997.

Warren, S.D. and Brandeis, L.D., "The
right to privacy,” Harvard law review, pp.
193-220, Dec. 1890.

Ki Sojin and Lee Sooyoung, "Exploring
categories of SNS user on the basis of pri-
vacy concern and self-efficacy,” Korean
Journal of Journalism & Communication
Studies, 57(1), pp. 81-110, Feb. 2013.
Westin, A.F., "The Privacy Concerns &
Consumer Choice Survey,” Privacy &
American Business, 1998.

Lee Mina and Sim Jaewoong, "The moder-
ating effect by gender in the relationship
between the perception of online privacy
and use of privacy protection strategy,”
Media, Gender & Culture, 12, pp.
165-190, Dec. 2009.

Lee Hwansoo, Lim Dongwon and Zo
Hangjung, "Personal information over-
load and user resistance in the big data
age,” Biblographic Info: J Intell Inform
Syst 2013 March, 19(1), pp. 125-139, Mar.
2013.

Jang Sungho and Lee Kidong, "Privacy
risk of social network service and user
resistance,” The e-Business Studies,
15(3), pp. 323-338, Jun. 2014.

Harris. National survey on consumer pri-
vacy attitudes. 2014. Available:
http://www.epic.org/privacy/survey
Westin, A.H. and Associates Inc.,
"Ecommerce and privacy: What net users
want.” Privacy and American Business

and Pricewaterhousecoopers. LLP.,
1998.
Baek Seungik and Choi Duksun,

"Exploring user attitude to information



AHH 53374 (2016. 2) 223

privacy,” The Journal of Society for
e-Business Studies, 20(1), pp. 45-59,
Dec. 2014.

Choi Miyoung and Lee Sangyong, "A con-
joint analysis of online information pri-
vacy concerns: A case in korea,’
Information Systems Review, 18(3), pp.
45-65, Sep. 2008.

Yoo Pilhwa and Lee Seunghee, "Study on
the innovation resistance of consumers
in adoption process of new product,”
Business Research, 23(3), pp. 218-249,
May. 1994.

Malhotra, N.K., Kim, S.S., and Agarwal,
J.. "Internet users” information privacy
concerns (IUIPC): The construct, the
scale, and a causal model,” Information
Systems Research, vol. 15, no. 4, pp.
336-355, Dec. 2004.

George, F., "The theory of planned behav-
ior and internet purchasing,” Internet
Research, vol. 14, no. 3, pp. 198~212,
2004.
Tufecki, Z.,

Audience and disclosure regulation in on-

"Can you see me now?

line social network sites, bulletin of
Science,” Technology & Society, vol. 28,
no. 1, pp. 20~36, Feb. 2008.

Youn, S., "Teenagers perception of online
privacy and coping behaviors: A
risk-benefit  appraisal  approach,”
Journal of Broadcasting & Electronic
Media, vol. 49, no. 1, pp. 86-110, Mar.
2005.

Dinev, T., and Hart, P., “Internet privacy
concerns and social awareness as deter-
minants of intention to transact,’
International
Commerce, vol. 10, no. 2, pp. 7-29, Jun.
2005.

Cialdini, R.B. and Trost, M.R., "Social in-
fluence: Social norms, conformity, and
compliance’, In: Gilbert, D.T. and Fiske,
S.T. (Eds.), The handbook of social psy-

Journal of Electronic

chology: Vol. 2 (4th ed), New York:
McGraw-Hill, pp. 151 -192, 1998.
Fulk, J., Steinfield, C. W., Schmitz J. and
Power, J.G., "A social information proc-
essing model of media use in organ-
izations,” Communication Research, vol.
14, no. 5, pp. 529-552, Oct. 1987.
Ahearne, M., Mathieu, J., and Rapp, A.,
"To empower or not to empower your sales
force? An empirical examination of the
influence of leadership empowerment be-
havior on customer satisfaction and per-
formance.” Journal of Applied psychol-
ogy, vol. 90, no. 5, pp. 945, Sep. 2005.
Deutsch, M. and Gerard, H.B., “A study
of normative and information social influ-
ences upon individual judgment’, Journal
of Abnormal and Social Psychology, vol.
51, pp. 629-636, Nov. 1955.

Rogers, E. M., Diffusion of
Innovations(4th ed.), New York: The
Free Press, 1995.

Huh Jongho, "The moderating role of the
type of option and regulatory focus on the

option  framing effects,” Korean
Marketing Review, 22(1), pp. 141-159,
Oct. 2007.

Choi Jayoung, Lee Soowon, Jang

Eunyoung and Han Chungseok, “The role
of chronic regulatory focus in online in-
formation seeking behavior : focused on
product review, the number of alter-
natives and searching depth,” Journal of
Marketing Management Research, 17(3),
pp. 1-24, Jul. 2012.

Sheth, J.N., "Psychology of innovation
resistance: the less developed concept.”
Research in Marketing, vol. 4, no. 3, pp.
273-283, 1981.

Ram, S., and Sheth, J. N., “Consumer re-
sistance to innovations: the marketing
problem and its solutions,” Journal of
Consumer Marketing, vol. 6, no. 2, pp.
5-14, 1989.



224

Aelz gl g ueloln A Qelsh ol g4 Adel that A7 AZANY) AEAE B3} 03

(38]

(39]

(40]

(44)

(46]

Lapointe, L. and S. Rivard, "A multi level
model of resistance to information tech-
nology implementation,” MIS Quarterly,
vol. 29, no. 3, pp. 461-491, Sep. 2005.
Moldovan, S. and Goldenberg, J.,
“Cellular automata modeling of resist-
ance to innovations: effects and sol-
utions,” Technological Forecasting and
Social Change, vol. 71, no. 5, pp. 425442,
Jun. 2004.

Yoon Sukyung, Kim Myeongji and Choi
Junho, "Effects of innovation character-
istics and user characteristics on the
adopting e-Books : focused on innovation
resistance model,” International Journal
of Contents, 14(8), pp. 61-73, Feb. 2014.
Son, J.Y. and Kim, S.S., "Internet users’
information  privacy-protective  re-
sponses: A taxonomy and a nomological
model,” Mis Quarterly, vol. 32, no. 3, pp.
503-529, Sep. 2008.

Lee Dongjoo and Kim Myoungsoo, "A
study on the e-Commerce adopters” in-
formation privacy concerns and response
behaviors,” The e-Business Studies,
12(2), pp. 365-383, Jun. 2011.
Szmigin, I., and Foxall, G., "Three forms
of innovation resistance: the case of retail
payment methods,” Technovation, vol.
18, no. 6, pp. 459-468, Jan. 1998.

Lee Bonggyou, Lee Sungjoon, Seoh
Hyunsik and Kim Junho, "Investigating
the adoption of IPTV services influenced
by socio-cultural factor, flow experience
and perceived behavioral
Journal of Internet Computing and
Service, 11(3), pp. 105-119, Jun. 2010.
Choi Hyukra and Shin Jeongshin,
"Antecedents to internet privacy concern

control,”

and their effect on perceived trust for the
internet transaction,” The Journal of
Information Systems, 16(3), pp. 21-44,
Sep. 2007.

Juang, W.S., Lei, C.L., and Liaw, H.T.,

"Privacy and anonymity protection with
blind threshold signatures,”
International Journal of Electronic
Commerce, vol. 7, no. 2, pp. 143-157, Mar.
2002.

Donaldson, T.
T.W.."Towards a unified conception of
business ethics: integrative social con-
tracts theory.” Academy Management
Review, vol. 19, no. 2, pp. 252-284, Apr.
1994.
KISA
Industry-Academic
Foundation, Developing Privacy Survey
Instrument, 2009.

Mayer, R.C., J.H.,
Schoorman, F.D., "An integrative model
of organizational trust.” Academy of man-
20, no. 3, pp.

and Dunfee,

and Yonsei university

Cooperation

Davis, and

agement review, vol.
709-734, Jul. 1995.
Ajzen, 1., "The theory of planned behav-
ior,” Organizational behavior and human
decision processes, vol. 50, no. 2, pp.
179-211, Dec. 1991.

Fisher, R.J. L.L.., "An
Investigation into the social context of
early adoption behavior,” Journal of

and Price,

Consumer Research, vol. 19, pp. 477-486,
Dec. 1992.

Higgins, E.T., "How self-regulation cre-
ates distinct values: The case of promo-
tion and prevention decision making,’
Journal of Consumer Psychology, vol. 12,
no. 3, pp. 177-191. 2002.

Ahn Kwangho, Lee Jieun, and Jeon
Jooeon, “The effects of luxury brand-self
identification on brand attachment and
brand commitment - the moderating role
of regulatory focus,” Asia Marketing
Journal, 10(4), pp. 1-33, Jan. 2008.
Ae Ri Lee, Kyung Hee Kang, and Choong
C Lee, “A comparative study on smart-
phone app store use based on smartphone
adoption stages: focusing individual



AHH 53374 (2016. 2)

225

characteristics and perceptions toward
technology,”
Information Technology,
181-198, Jul. 2011.

Angst, C.M., and Agarwal, R., "Adoption
of electronic health records in the pres-

Journal of
10(2), pp.

Entrue

ence of privacy concerns: the elaboration
likelihood model and individual persua-
sion,” MIS Quarterly, vol. 33, no. 2, pp.
339-370, Jun. 2009.

Markus M.L., "Power, politics, and MIS
implementation,” Communications of the
ACM, vol. 26, no. 6, pp. 430-444, Jun.
1983.

Cranor, L.F., Reagle, J., and Ackerman,
M.S., Beyond concern: understanding
net users” attitudes about online privacy,
The Internet upheaval: raising ques-
tions, seeking answers in communica-
tions policy, 2000.

Hair, J.F., Anderson, R.E., Tatham,
R.L., and Black, W.C., "Multivariate data
analysis with readings,” (5th ed.). NY:
Macmillan. 1998.

Gefen, D., Straub, D., and Boudreau, M.,
“Structural equation modeling and re-
gression: Guidelines for research prac-
tice,” Communications of the AIS, vol. 4,
no. 7, pp. 1-79, Oct. 2000.

(60) Hess, T.. Fuller, M., and Campbell, D.,
“Designing interfaces with social pres-
ence: using vividness and extraversion

of the

Association for Information Systems, vol.

10, no. 12, pp. 889-919, Jan. 2009.

Chin, W.W., “Issues and opinion on struc-

tural equation modeling,” MIS Quarterly,

vol. 22, no. 1, pp. 7-16, Mar. 1998.

Yoo, Y.J.. and Alavi, M., "Media and

group cohesion: relative influences on so-

to create social,” Journal

cial presence, task participation, and
group consensus, MIS Quarterly, vol. 25,
no. 3, pp. 371-390, Sep. 2001.

Nowak, G.J. and Phelps, J., “Direct mar-
keting and the use of individual-level
consumer information: determining how
and when privacy matters,” Journal of
Direct Marketing, vol. 9, no. 3, pp. 4660,
Summer, 1995.

Lee Cheol Gi and Lee Dong Jin, “An em-
pirical study on relationships between or-
ganizational justice and employee’s atti-
tude - investigating a moderation effect
of job burnout,” Korean dJournal of
Business Administration, 25(8), pp.
3375-3395, Nov. 2012.

Chung Sang Hee and Lee Jung Yoon, The
relation between perfectionism and so-
matization among children: The moder-
ating effects of stress-coping behaviors,”
Korean Journal of Counseling, 13(2), pp.
1029-1042, Feb. 2012.



226 We|z Aol BHe Aumelolu A st o7 Aol ek A7 2AZANYTS) HEAE &

(M X274

o] o 2 (Ae Ri Lee) #4139

19954 29 FEdigw Afeley £4

2007 294 KAIST 798t A4} (elz2x 749 A3

20134 24 Aty ARA 28 AL (YAE B2y s 2

199649 8¥~20144 29¥: (F)KT A%

20144 39 ~20159 4% fadigw HFA R 2w

201549 59 ~&A: ARt 2 ICTATF4 AFag

(I Eop) ARRF 4A wge] ZYE ICT 7], Value Co-Creation

ot & 9 (Hyo-young Ahn) A3

20004 24: olstixEta B w5 E4
2004+ 24 AAetl AR A HA~E A}
20124 8¥: At AR AR A28 Wi}
20049 19~&A: (FKT §371=

FEAlEeh) tAE vlz2y s A= A7|Ee7aE el Ak sl S EWA
A, ARES




