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world, such as basketball icon
Micheel Jordan, golf legend Tiger
Woods, Swiss tennis phe-nomenon
Roger Federer, and Brazilian
soccer super-star Ronaldinho, etc.

Figure 2. NikeAt2| Endorsement Marketing.
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" Sharing/Collaboration |
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SBR)2] A| &2 Sustainable Innovation is a Powerful Engine for
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St OJ2hH|& 202501 Cht Innovation Theme

Innovation Theme

Research Priority

1. Smart, high-performance
materials

1) High-performance fibres and textile materials for technical applications

2) Novel 1, 2 or 3-dimensional fibre based structures for technical applications
3) Multifunctional textile surfaces and related processing technologies

4) E-textiles for smart structures, functional interiors or smart wearable systems

II. Advanced digitised
manufacturing, value
chains and business

models 5) New digitally-enabled business models

1) New manufacturing technologies for efficient realisation of complex textile and composite structures
2) Digitisation and flexibilisation of production processes and factories

3) Virtual modelling and design of fibre- and textile-based materials and products

4) Digitisation of the full textile-fashion value chain

III. Circular Economy and
Resource Efficiency

5) Greater use of EU-origin natural fibres

1) Novel flexible process technologies to save water, energy and chemicals

2) High-tech textile recycling for circular economy concepts

3) Sustainable substitutes for hazardous or restricted textile processing chemicals or bio-chemistry based textile processing
4) Bio-refinery concepts using European biomass or waste for textile fibres

IV. High-value added
solutions for attractive
growth markets

1) Functional and smart textile solutions for health, sports and personal protection
2) Textile solutions to resource and protect a growing global population

3) Textile solutions for safe, energy-efficient buildings and smart interiors

4) Textile solutions for light-weight, clean and safe transport systems

5) Personalised fashion and functional wear products
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‘Source: The Higg Index.

Figure 6. NikeAt2| MSI| Higg Index 2.0 LH Product Module 2.

OQ Sustainable
Apparel Coalition

Countries Factories Workers

Apparel 39 394 394,545
Equipment 19 127 77,038
Footwear 15 142 594,458

Total 42 663 1,066,041
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Teble 2. CHEXQI AT 7|2l HE oI

f

Sales Revenue
Company Major brands 2013/2014 | Headquarters
(ER=s))
® Nike
Nikelne | & convere $278.00 USA
® Hurley
® Jordan
® Adidas
Adidas AG ® Reebok $186.30 Germany
® Rockport
® Timberland
® The North Face
VF Corp o Nautica $61.00 USA
® Vans
Puma SE ® Puma $38.40 Germany
Asics Corp ® Asics $30.20 Japan
Amer Sports Corp | ® Amer $27.40 Finland
Jarden Corp ® Jarden $27.20 USA
® New Balance
AﬂNﬂ:fCiizfe‘;emc ® Warrior $23.90 USA
® PF Flyers
Under Armour Inc | ® Under Armour $23.30 USA
Skechers USA Inc | ® Skechers $18.50 USA
Quicksilver Inc | ® Quicksilver $18.10 USA
Columbiacipor’rswear : (Sjc())rlzlmbla $16.90 USA
® Mountain Hardware
Mizuno Corp | ® Mizuno $16.80 Japan
Hanes Brands Inc | ® Champion $13.00 USA
Ania SpolﬁzProducts : ?llllati $11.90 Hong Kong
Billabong Int Ltd | @ Billabong $10.00
LiNing Co Ltd | ® Li Ning $9.50 Hong Kong
Fila Korea Ltd | ® Fila $7.50 South Korea

*Mainland China, Hong Kong and Macau
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